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Supplementary Table 1. Names of journals, their impact factors, and the number of

papers published in each.

Journal name Number of papers . Reported
impact factor

Trends in Food Science & Technology 1 15.3
International Journal of Consumer Studies 1 8.6
LWT-Food Science and Technology 1 6
Foods 1 5.5
Frontiers in Public Health 2 5.2
Journal of Food Products Marketing 2 3.6
Food Science & Nutrition 1 3.553
British Food Journal 1 34
Radiation Physics and Chemistry 3 2.9
PLOS ONE 1 2.9
Journal of Food Protection 2 2
Food Materials Research 2 -
Research, Society and Development 1 -
Radioisotopes 1 -
Agribusiness 1 -
Journal of sensory studies 1 -
Journal of Academia UiTM Negeri Sembilan 1 -
Research Journal of the Faculty of Tourism and 1 i
Hotels, Mansoura University
Revista ESPACIOS 1 -
Journal of Hygienic Engineering & Design 1 -
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[ Scopus | | Web of science ]

| |

Key words : Key words :
irradiated food and consumer irradiated food and consumer
acceptance 36 acceptance 41
irradiated food and consumer irradiated food and consumer
awareness 42 awareness 38
irradiated food and consumer irradiated food and consumer
familiarity 28 familiarity 24
irradiated food and consumer irradiated food and consumer
intent 32 intent 26
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Supplementary Figure 1. Search process and results.
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Supplementary Figure 2. Distribution of acceptance and label familiarity by country.
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Supplementary Figure 3. Relationship between acceptance rates and sample sizes.
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Supplementary Figure 4. Distribution of acceptance rates and willingness to purchase.
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Supplementary Figure 5. Relationship between intentions not to buy and sample size.
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Supplementary Figure 6. Relationship between intentions not to buy and acceptance.



